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Desk review of integrated campaigns from the HCE Campaign Calendar and 

newsletters 

 
Linksbridge SPC and the Health Campaign Effectiveness Program at The Task Force for Global Health 

 

Key Messages 
 
To understand the global landscape of integrated health campaigns, Linksbridge SPC conducted a desk review of 
data from the Campaign Calendar database and integrated campaign stories captured in media monitoring for the 
monthly Campaign Effectiveness Newsletter: 

 

• Integrated campaigns most commonly occur to address polio and measles, and also frequently include 
Vitamin A supplementation and/or deworming treatment as secondary interventions.  

• News stories surfaced a large number of combinations (n=25) of interventions in integrated campaigns. 

• From 2019 through 2022, 70 integrated campaigns (4% of the 1,957 reported) occurred or are planned to 
occur in 37 countries with 14 interventions targeted diseases or conditions. 

• Reported integration activities increased each year: 4 campaigns in 2019, 16 in 2020, 41 campaigns in 
2021, and 12 reported so far in 2022.  

• Out of 550 news stories, 61 (60 full, 1 partial) or 11.1% included integration activities across 33 countries. 

 

Methods  
Campaign Calendar database: The Campaign Calendar is a database with visualizations of key parameters of 

campaigns that are reported to Linksbridge by several partners. WHO ESPEN reports on NTD campaigns. Gavi 

reports on MCV, YF, MenA, and TCV immunization campaigns, which are also reported by WHO IVB, along with 

IPV, OCV and vitamin A. UNICEF reports on MCV and vitamin A, and POLSIA reports on IPV, OPV, and vitamin A. 

The Alliance for Malaria Prevention reports on ITNs, and Rollback Malaria reports on SMC and IRS. The update 

from each partner varies in frequency from weekly for one partner, monthly for two partners, quarterly for 

three partners and others in an undefined frequency. The most recent data updates can be found in the Data 

Sources section of the website. The database was queried for 2019 through 2022 on the number of integrated 

campaigns, host countries, and health interventions. Integrated campaigns were defined in this report as having 

two or more interventions co-delivered simultaneously. 

 

Media monitoring of campaigns: Nexis Newsdesk is used capture news stories from local news sources across 

health domains and countries. These are then compiled into a monthly campaign newsletter. The database was 
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queried for news stories that indicated any level of integration in campaign activities from April 2019 to 

February 2022. There is some overlap of the two data sources but the extent of it is not known and the two data 

sources are not linked. 

 

Findings 
Campaign Calendar: From 2019 through 2022, 70 integrated campaigns (4% of the 1,957 reported) occurred or 

are planned to occur in 37 countries with 14 interventions targeted diseases or conditions. Reported integration 

activities increased each year: 4 campaigns in 2019, 16 in 2020, 41 campaigns in 2021, and 12 reported so far in 

2022. Nigeria, Pakistan, Afghanistan and Somalia reported the highest numbers (9, 6, 4 and 4, respectively).   

Campaign intervention pairings are shown in Figure 2. The most commonly integrated diseases are measles and 

polio (30 campaigns), measles and VAS (16), measles and NTDs (9), and polio and VAS (9).  

 

Figure 1: Integrated campaigns by country 
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Figure 2: Campaign integration by disease pairings 

NTDs Neglected tropical diseases. Includes lymphatic filariasis, onchocerciasis, schistosomiasis, and soil-
transmitted helminths. 

MenA Meningitis A 

YF Yellow Fever 

Td Tetanus-diphtheria 

HPV Human papillomavirus 

VAS Vitamin A supplementation 

Rota Rotavirus 
 
Note: Additional secondary intervention/diseases included in the data received from the primary sources are 
more numerous than the primary intervention/diseases. An intervention can be listed under primary and 
secondary reported diseases (e.g., Measles-Polio and Polio-Measles). 

 
Media monitoring of campaigns: Out of 550 news stories, 61 (60 full, 1 partial) or 11.1% included integration 

activities across 33 countries. Note: Approximately 1/3 of the integrated campaign stories could be matched on 

dates, country, and health domains to campaigns in the calendar.  

 

Outside of Immunization Days or Vaccination Weeks, the most commonly integrated campaigns reported in the 

media occurred with polio, measles, and VAS, followed by deworming. Integrated campaign news stories most 

frequently highlighted integrated campaigns in countries within WHO’s Africa, Eastern Mediterranean, and 

South-East Asia regions. The largest number of integration stories featured campaigns in Sudan (n=8), followed 

by Nigeria (n=7) and Pakistan (n=4). 
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Table 2: Integrated campaigns by disease (CE media monitoring newsletter) 

Campaign/ Disease area # stories # health domains 

Immunization Days or Vaccination Weeks or large # non-specific disease coverage 10 Multiple 

Measles or MR/ Polio 9 2 

Polio/ Vit A 6 2 

Measles/ polio/ Vit A 4 3 

Measles or MR/ Vit A/ deworm 4 3 

Polio/ Vit A/ deworm 4 3 

Men A/ measles 2 2 

YF/ Men A 2 2 

Vit A/ deworm 2 2 

Unk 2 Unk 

Measles/ polio/ pneumonia/ YF/ DPT/ Hep B/ flu 1 7 

Cholera/ polio/ MR/ Vit A/ IFA/ deworm 1 6 

MR/ Polio/ Vit A/ deworm 1 4 

Typhoid/ polio/ HPV/ Vit A 1 4 

Vit A/ deworm/ LF 1 3 

YF/ cholera/ polio 1 3 

Measles/ Meningitis/ YF 1 3 

Measles/ HPV/ malaria 1 3 

Polio/ Covid-19/ Vit A 1 3 

Rota/ DPT 1 2 

Measles/ Vit A 1 2 

Polio/ Covid-19 1 2 

MMR/ MR 1 2 

IFA/ Covid-19 1 2 

Polio/ deworm 1 2 

Partial integration: polio/ Covid-19 1 2 

Total 61  

 

Conclusion 
Measles and polio are the most common interventions co-delivered, according to a review of the Campaign 

Calendar database and Campaign Effectiveness newsletters. The desk review found that integrated campaigns 

most commonly occur to address polio and measles, and frequently include Vitamin A supplementation and/or 

deworming treatment as secondary interventions. News stories surfaced a large number of combinations of 

interventions offered in integrated campaigns. Integrated campaign news stories are not always matched to an 

integrated campaign reported by a partner and entered to the campaign calendar, since the two data sources 

are not currently linked. Given the data source limitations, the upcoming integration survey is an opportunity to 

determine from campaign managers what are the partially and fully integrated campaigns that can be 

incorporated into the calendar database. 


